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1. Definition of the geographical scope of the analysis and explanation of choice 

 
Lombardy is the most populated region in Italy and one of the widest. Lombardy lies in the north of Italy 
and comprises 12 provinces. Lombardy is one of the richest regions in the EU. Although the italian economy 
was severely hit by the world economic crisis, the GDP PPS per capita of Lombardy remains among the 
highest in Europe. 
The population is about 10 millions inhabitants. The employed workforce in Lombardy amounted to 4,29 
millions:  66.8% was employed in services, 32% in the industrial field and the remaining 1.2% in agriculture. 
The economy of Lombardy is characterised by a wide variety of industries ranging from traditional sectors, 
such as agriculture and livestock to heavy and light industries. The service industry has also had a strong 
development in the recent decades. SMEs dominate the market; the main sectors are: mechanical, 
electronics, metallurgy, textiles, chemicals and petrochemicals, pharmaceuticals, food, publishing, footwear 
and furniture. The service sector is also very well developed and mostly related to international trade and 
financial services.  
Despite the economic prospects offered by the region, Lombardy has a higher unemployment rate (6%) 
than other regions of northern Italy with similar characteristics. 
However, LOMBARDY IS BECOMING INCREASINGLY ATTRACTIVE INTERNATIONALLY. 
In the recent past, also the touristic industry highly increased its share on contribution to the regional GDP, 
thanks to cultural and touristic inclination of cities. Lombardy, and its cities, offers touristic destinations for 
millions of tourists every year, thanks to natural landscape, culture and architecture, exclusive food and 
wine and artistic treasures, ect. 
Among the towns in Lombardy, Milan has the highest number of arrivals (45.6%) but the highest growth 
was in Mantua (+36.1%).  
The city of Mantua respects the trend of the whole region and that’s the reason why you can define 
Mantua as geographical scope of the analysis and then extend the results to a larger area, that is 
Lombardy. 
Mantua is a small-sized city of around 50 thousands inhabitants and lies in the southeastern part of the 
Region of Lombardy, wedged in between Veneto and Emilia Romagna. 
Geography makes Mantua’s identity even more unique: whilst representing the peripheral southeastern 
corner of Lombardia, the city borders 7 provinces from 3 different regions. Thus, Mantua is positioned at 
the core of a multi-cultural, dynamic and attractive area, that goes from Emilia’s Apennines to Trentino’s 
Alps and from the Pianura Padana to the Adriatic sea, all connected through Italy’s longest cycle paths. 
Since 2007 the city of Mantua is listed in the UNESCO World Heritage List and in 2016 it was awarded Italy’s 
first Capital of Culture; the title of Italian Capital of Culture was instrumental to struck important deal in the 
field of innovation, such as the one with Google Arts&Culture to digitalise Mantua’s historical heritage.  
Mantua is at centre of many projects with the aim of systemising all the actions empowered throughout the 
years, for the conservation and promotion of the city’s historical, cultural and artistic heritage.  
Around the city, there are dozens of small towns that extend in total to 2,341 km². The connection between 
these small towns and the city is well structured and served by bus and train services. There are also a lot of 
walking and cycling routes that allow you to move around the province and reaching almost every area. 
 
 

http://www.italia.it/en/discover-italy/lombardy.html
http://www.italia.it/en/discover-italy/veneto.html
http://www.italia.it/en/discover-italy/emilia-romagna.html


 

2. Statistical data  

Definition of age groups 

In Italy, Education lasts from 6 to 16 years old.  

As for Training, a young person up to the age of 18 is obliged to do one of the following: 

● attending an high secondary school 
● work as an apprentice until a qualification is obtained 
● take a training course lasting at least three years that allows you to obtain a professional 

qualification. 
● doing nothing 

Therefore, in Italy the status of NEET can start at 16. A lot of regional and national measures to contrast 
unemployment are dedicated to young people up to 29 years old. After that, all the measures are 
addressed to adults. To sum up, we can define the age group of interest from 16 to 29 years old.  

The phenomena of NEETs is very diffused in Italy and affects about 2 millions of people, that is 25,7% of the 
selected age group; that means that every 4 people of 16-29 years old, one is nor in education nor training 
nor employed.  

The condition of NEET doesn’t seem to have gender connotations: in Lombardy out of 100 young people 
who don’t study, do not work and are not in training, 48 are women and 52 are men. In 46% of cases, 
NEETs are between 25 and 29, in 38% between 20 and 24, while the remaining 16% are under 20 years of 
age.  
 
The reasons for inactivity can be distinguished as follows: 

● "Persons searching for employment" (long and short term unemployed)   (41,03%) 
● "Individuals looking for opportunities" (engaged in training activities and that maintain a high level 

of attachment to the labor market and being in waiting to re-enter)    (24,9%) 
● "Individuals who are unavailable", for example because they are engaged in family responsibilities 

or for issues relating to health conditions    (19,5%) 
● The "disengaged individuals" who don’t search for work  and don’t participate in training activities, 

they are not affected by socio-family obligations or by impediments of various kinds and for the 
most part characterized by a pessimistic view of employment conditions    (14,5%) 

 
The situation in Mantua respects the trend of Italy: 

● Inhabitants: 410 000 people (Mantua and its province), 50.000 (Mantua) 
● Young People (15-29 years old): about 56 400 

○ 15-19 y.o.: 18 500 
○ 20-24 y.o. : 18 100 
○ 25-29 y.o. : 19 800 

● Young unemployed: 14 000 people 
● NEETs: 10 000 people 
● about 13,7 % of young people 
● about 24,8 % of unemployed young people 

 
 
 



 

 
 
Highest school degree or qualification 
 
The distribution by qualification shows a predominance of NEETs in possession of high degree, in italian 
“diploma” (49%), followed by young people with a low level of education and with a maximum middle 
school license (40%), in italian “licenza media”. The share of NEETs in possession of the university degree is 
definitely lower (11%). 15% of young people who do not study, do not work and are not trained are foreign 
citizens, in particular 11% of them are from outside the EU and 4% from the EU. 

 

School Leaving Age 

The phenomena of ELET is quite frequent in this area. 
Among those who leave school early, less than one in three young people works. The employment rate of 
the ELETs in Mantua has fallen since 2008 - year in which more than one in two young people worked - until 
2014, when less than one young person in three was employed. However, the drastic decline in 
employment associated with the crisis was not opposed, in the last three years, no increase in the 
employment rate of this group of young people, compared of the general recovery that is instead being 
recorded in the labor market and which is involving even young people with higher educational 
qualifications. 
The main reason of school leaving seems to be poverty: family consciously or unconsciously leads young 
people to leave school to contribute to family finances or, probably because of parents past failure or 
current conditions, young people don’t believe in scholar system and in the power of instruction and 
training to facilitate the entrance in market labour or to find a better job. 
The school leaving age is approximately 16 and most of young people who leave school have already been 
flunked previously. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

3. Tourism in Mantua 
 
Strengths 
 
Mantua is one of the most beautiful cities in Lombardy, rich in art and historical sites and typical 
enogastronomic products. 
Mantua is located in the south of Pianura Padana on the bank of the river Mincio and it is embraced by 3 
lakes: Superiore, Di Mezzo and Inferiore.  
It was founded as an Etruscan settlement and it was dominated by Gauls and Romans. 
It became a possession of the Canossa family around the year 1000 and then a free commune. 
The maximum cultural and artistic flowering began with the Gonzaga family, in 1328. The name of the 
Gonzaga remained until Mantua capitulated after the siege of the Austrians. 
It was annexed to the Lombard-Venetian Kingdom, the city fought for a long time for independence and 
national unity, as told by its history of the Renaissance, marked by the tragic episode of the "martyrs of 
Belfiore". The influences of these domains is reflected in every part of Mantua where you find romans 
mosaics next to buildings of Renaissance period. This simultaneous presence of architectural style is surely 
the principal strength of the city. 
Palaces, cathedrals and churches, places and even a castle valorised Mantua and its mixture of style: 
Palazzo Ducale, and its 500 rooms decorated by artists such as Giulio Romano, Raphael and Mantegna, 
Castel San Giorgio, Piazza delle Erbe, Palazzo della Ragione,  Palazzo del Podestà, Clock Tower, Palazzo Te, 
Duomo (or Cathedral of San Pietro), th romanesque Bell Tower, the Basilica of Sant'Andrea designed by 
Leon Battista Alberti and decorated by Mantegna, by Correggio and Giulio Romano, the monument of 
martyrs of Belfiore, and many others.  Out of the city center plenty of little towns offer historical sites: 
Sabbioneta, a small urban jewel 15kms distant to Mantua, born from the humanistic dream of Vespasiano 
Gonzaga; Grazie di Curtatone with is church and wonderful place; San Benedetto Po with its monastery; the 
old village of Castellaro Lagusello, act. 
A lot of artists lived in Mantua or spent time there working on architecture, palaces and decorations. 
Mantua is also the home of the poet Virgilio, spiritual guide of the celebre Dante Alighieri in his “Divine 
Comedy”. 
The geographical position of Mantua makes the city easily reachable from the near provinces of Verona, 
Parma, Brescia, Cremona and Modena, and so the city can be the main destination of a travel or a collateral 
destination of a travel centred on another city.  
Every year, Mantua hosts national, regional and local festivals: starting from the prestigious 
Festivaletteratura, which takes place every September, till Food & Science Festival, MantovaMusic, 
MantovaDanza and Mantova Creativa. 
Also the culinary identity of Mantua is very strong: Mantua is an active partner of Ea(s)t Lombardy, 
European Region of Gastronomy project who aims to valorise eno gastronomic products of some city in 
Lombardy; with local projects, such as EatMantua, have been proposed a lot of culinary paths for local 
citizens and for tourists. Among the excellences: Grana Padano, Riso Vialone Nano Mantovano, pumpkins, 
watermelons, pears, salami and red wine. The best place to find these excellences and to taste them is 
during local festivals. 

 
 
 
 



 

 
 
Development potential 
 
The valorisation of the cultural heritage of Mantua has never stopped: dozens of cultural associations, both 
public and private, aims to develop new opportunity for tourism in the city. The municipality is always very 
attentive to offer services and facilities for visitors and citizens for example offering once a month free 
guided tour of the city and free entrance to the principal museums. Recently urban renewal projects have 
been started to facilitate bike circulation in the city centre.  
Many projects are focussed on the development of the city itself and as a consequences on the affluence of 
tourists:  

● "Hospites Aloysii - enhancement of religious sites in the upper Mantua".  
● "Lunari - a community in movement" 
● "Mantova: widespread laboratory for employability"  
● "Mantova Hub 2.0 - A decisive step to rebuild, together with the community, a lost city".  
● "Mantua Farm School - to cultivate passions, curiosity and knowledge" 
● "Forte di Pietole - Between innovation and tradition. Virgil: Pastures, countryside and condottieri". 

On the other hand, many local associations and consortiums are focussed on the valorisation of the culinary 
identity of this area strengthen by the well know project “The Food is Culture” (co-financed by the 
European Union’s Creative Europe Programme) and by the non-profit Slow Food international association. 

 

Digitalisation 

In 2018 an interesting public announcement has been published by the Chamber of Commerce for micro, 
small and medium enterprises aimed at improving digitalisation: the Digital Voucher. The Chamber of 
Commerce of Mantua provided the sum of Euro 200,000.00 to support the development and 
competitiveness of the local economic system, with the aim of spreading the digital culture and supporting 
the digitalisation processes. Unfortunately the announcement didn’t have the desired effect and less than 
50 enterprises requested the funding.  
For this reason, the Chamber of Commerce has extended the opening period: the new deadline is at the 
end of 2019. 

The theme of digitalisation is neglected in Mantua. Small and medium enterprises are not digital-oriented 
probably due to lack of digital competences or conviction of uselessness for a particular sector. 

This no propensity for digitalisation reflects also on tourism portals and web sites related with Mantua; a 
tourist, searching for informations about the city and using a common searching engine such as google or 
yahoo, is addressed to one of the followings web sites: 

● http://www.turismo.mantova.it, well updated, but programmed with low technology tools, 
no interaction and no mobile version 

● http://www.mantova.com/turismo-a-mantova/, well programmed, interactive but 
not updated 

● http://www.comune.mantova.gov.it/,well updated but very far from being attractive and 
from convincing people to visit the city, it’s too rich of informations and quite dispersive. 

 

http://www.turismo.mantova.it/
http://www.mantova.com/turismo-a-mantova/
http://www.comune.mantova.gov.it/


 

There are also 2 apps which are downloadable from AppStore or PlayStore:  “Città di Mantova” and “Terre 
di Mantova”: the first one provides an interactive map of points of interests and suggest paths to reach 
them, time tables and prices; the second one is really well designed, easy to use and customizable to 
program a trip in Mantua. Unfortunately, there’s no online box office selling tickets for museum or events 
in general. 

Existing qualification options 

The offer of education and training is divided into four sections: High school education, Technical 
Education, Professional Education and Vocational Education and Training (VET): no High schools in Mantua 
is oriented on Hospitality and Tourism but “Liceo Artistico Giulio Romano” is oriented on conservation and 
cultural heritage; as for Technical Education, there are 6 technical schools and each of them offers about 3 
or 4 different courses, among these, there is a course oriented on hospitality (“Istituto Bonomi Mazzolari – 
indirizzo servizi per l’enogastronomia e ospitalità alberghiera”) and one on tourism (“Istituto 
Pitentino-indirizzo turismo”); there are no professional schools in Mantua who provide this kind of courses; 
on the contrary, there are 3 VET courses oriented on Hospitality especially to become a bartender, chef or 
waiter (duration 3 or 4 years). The presence of stages during school period, offers to young people the 
opportunity to enter the job market, to learn on the job and starting creating a professional relation with 
enterprises.  

 

NAME 

 

DURATION 

 

MAIN SUBJECTS – SKILLS PROVIDED 

 

NEXT STEP 

Liceo Artistico “Giulio 
Romano” 

5 years - Foreign literatures 
- History of art 
- 2 foreign languages 
- Architecture 
- artistic drawing 

 

- University  

- Labour market as 
tour guide (enabling 
exam) 

Istituto “Bonomi Mazzolari” – 
indirizzo servizi per 
l’enogastronomia e 

ospitalità alberghiera 

5 years - hospitality  
- 2 foreign languages 
- science and food culture 
- Administrative competencies for 

hospitality 
- Communication with clients  
- Laboratory activities (cooking or 

table service, etc) 

 

-University  

-Labour market as 
chef, hotel director 
or maître 

Istituto “Pitentino” -indirizzo 
turismo 

5 years - Tourist and business disciplines 
- Law and tourism legislation 
- Art and Territory  
- Touristic geography 

 

- University  
 
- Labour 
market as 
administrative 
director or manager 

For.Ma Mantova -indirizzo 
sala bar e ristorazione-  

3-4 years - Professional theory - Chef 
- Maître 



 

- Laboratory activities (cooking or 
table service, etc) 

 

Istituto “Santa Paola” 
-indirizzo 

panificazione/pasticceria e 
ristorazione/preparazione 

pasti 

3-4 years - Professional theory 
- Laboratory activities (cooking or 

table service, etc) 

- Chef 
- Maître 
- Baker 
- Pastry chef 
 

 

There are also a lot of courses which don’t offer a professional degree but only a certificate of attendance; 
here a list of some titles (with cost and duration): 

- Food and beverage management, hospitality manager, front office assigned (free for unemployed*, 
200 hours each) organised by Promimpresa 

- Management of agritourism (80,00 €, 80 hours) 
- stewards and hostesses (free*, 156 hours) 
- HACCP (50,00 €, 8 hours) 
- Bartender and cocktails (150 €, 12 hours) 
- tour guide (optional for enabling exam, 900,00€, 100 hours) 
- management of cultural events and tourism promotion (free*, 600 hours) 
- territorial enhancement strategies (free*, 8 hours)  

 
*free courses are financed by regional funds or ESF or other national funds. They are free for final users. 
 
 

Needs of the Labour Market 

The Labour Market of Mantua seems to have no need of new employees in tourism sector, as you can see 
on  job search web portals. The labour market of Mantua is looking for workmen, sellers and social media 
manager. However, during some informal interviews with people working in cultural tourism and 
hospitality, it emerged that web portals and job agencies are not the selected channel for searching these 
kind of profiles and, on the contrary of what it seems, there is a high need of employees in tourism and 
hospitality sector. In particular, young people who apply for a job have lack of competences, such as: 

- lack of languages competences: young people don’t speak fluently English and not even an extra 
foreign language; 

- soft skills are not developed at school: during stage period or during the first work experience, 
young people aren’t able to manage time, organise work, define priorities and communicate 
correctly; 

- knowledge of the territory and capacity of valorize it; 
- technical skills: it seems there is a deep discrepancy between theoretical concepts and practical 

ones. Young people know the perfect definition of a concept and can describe perfectly a 
procedure but there is no practical sense and dexterity in doing it; 

- versatility: young people are not able to do several things at the same time or change temporarily 
the job/task if necessary 

 
 
 



 

 
 

 
4. Thematic Scope of the analysis 
 
Mantua is already well known for its historical sites, natural landscapes, literature festival and every tourist 
knows exactly where to go, what to visit and which kind of tour to do. Most of the trips are focussed on the 
city center and on the main historical site. The delocalized small towns almost don’t benefit from the 
tourism that Mantua enjoys , but they should because they offer sites, historical places and palaces as 
beautiful as the city. Moreover, in delocalized countries the enogastronomic cultural identity is stronger 
than anywhere else. This part of Mantua identity is objectively underestimated by tourists and should be 
improved by constructing tours combining both the historical component of a site or monument and local 
food who can make the traveller experience deeper. Mantua has plenty of small towns which are 
characteristic for a typical dish or a typical product and every year (especially in summer) these countries 
organized local festivals around this typicality. Chefs are local people who offer their time, knowledge of 
tradition and cooking ability to prepare dishes according to their family culinary traditions. Currently, these 
local festivals are not ready to host tourists and to valorize the cultural heritage behind their dishes and 
their products. To sum up, our analysis focuses on the enogastronomic cultural identity of delocalised 
small towns around Mantua. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

5. Relevant institutions and stakeholder groups  

 

NAME PROFILE 
DESCRIPTION 

WEBSITE CONTACT  RELEVANCE 

CHAMBER OF 
COMMERCE OF 
MANTUA 

entity that 
associates 
companies in a 
given territory to 
protect their 
collective 
interests, create 
business 
opportunities and 
lend them any 
other services 

https://www.mn.c
amcom.gov.it/ 

Claudia Saccani 
 
promozione@mn.
camcom.it 

contacts with 
companies, global 
vision of the area, 
knowledge of the 
territory and of 
tourism 

CONFCOMMERCIO Italian General 
Confederation of 
Enterprises, 
Professional 
Activities and 
Autonomous 
Work; it is the 
largest business 
representation in 
Italy, associating 
over 650,000 
companies. The 
representation 
system of 
Confcommercio is 
articulated both at 
territorial level 
and national level 

https://www.confc
ommerciomantova
.it/ 

Nicola Dal Dosso 
 
direzione@confcom
merciomantova.it 

contacts with 
companies, global 
vision of the area, 
knowledge of the 
territory  

https://www.mn.camcom.gov.it/
https://www.mn.camcom.gov.it/
https://www.confcommerciomantova.it/
https://www.confcommerciomantova.it/
https://www.confcommerciomantova.it/


 

FEDERALBERGHI It is the main 
entrepreneurial 
organization of the 
tourist-receptive/h
ospitality sector in 
Italy. More than 
27,000 hotels 
belong to 
Federalberghi 
 
 
 

https://www.confc
ommerciomantova
.it/it-it/tag-alberga
tori-federalberghi-
mantova.aspx 

Carlotta Bianchi 
 
carlotta@mantova
holiday.it 

global vision of the 
area, knowledge 
of the territory 
and of tourism, 
contact with 
hotels, 
restaurants, 
company who 
deals with 
hospitality, 
dissemination 

CONFTURISMO it  is the unitary 
expression of the 
national 
organizations 
representing 
businesses and 
tourist 
professions; the 
association 
coordinates 
structures for the 
tourism sector. 
 

http://www.conft
urismo.it/ 

turismo@confcom
mercio.it 

global vision of the 
area, knowledge 
of the territory 
and of tourism, 
dissemination 

FEISCT it stands for 
“European 
Federation of 
Historical Cultural 
Tourism 
Itineraris”. It 
represents and 
protects the 
interests of 
organizations and 
companies that 
manage public and 
private services 
regarding the 
production of 
goods and 
activities aimed at 
promoting 
socio-economic, 
cultural and tourist 
development, as 

https://feisct.com/ Sabrina Busato 
 
feisct@libero.it 

global vision of the 
area, knowledge 
of the territory 
and of tourism, 
dissemination, 
support in creating 
new contacts for 
the project, EU 
overview 

https://www.confcommerciomantova.it/it-it/tag-albergatori-federalberghi-mantova.aspx
https://www.confcommerciomantova.it/it-it/tag-albergatori-federalberghi-mantova.aspx
https://www.confcommerciomantova.it/it-it/tag-albergatori-federalberghi-mantova.aspx
https://www.confcommerciomantova.it/it-it/tag-albergatori-federalberghi-mantova.aspx
https://www.confcommerciomantova.it/it-it/tag-albergatori-federalberghi-mantova.aspx
http://www.confturismo.it/
http://www.confturismo.it/
https://feisct.wordpress.com/


 

well as training. 

MANTOVA 
TOURISM 

It’s an association 
that promotes the 
territory through 
the creation and 
commercialization 
of itineraries as 
well as educational 
and inspection 
tours for press 
officers and 
tourism 
professionals, 
always in 
collaboration with 
consortiums and 
public institutions. 
Mantova Tourism 
is a point of 
reference for 
companies, 
incentive agencies 
and tour operators 
organising trips 
and events. 
 

https://www.mant
ovatourism.it/en/ 

info@mantovatou
rism.it 

overview of tourist 
attractions, 
informations 
about number and 
statistic about 
tourism, support 
in promoting 
delocalized sites 
and festivals, 
dissemination 

Sistema dei musei 
mantovani 
(Province of 
Mantua) 

The System aims 
to develop a 
network of 
relationships 
between 
museums, 
museum 
collections and 
monumental 
heritage, to 
coordinate, 
integrate and 
enhance the 
related services 
offered to the 
public. 

http://www.siste
mamusealeprovinc
iale.mantova.it/ 

Moira Sbravati 
 
cultura@provincia.
mantova.it 
 

overview of tourist 
attractions, 
informations 
about number and 
statistic about 
cultural heritage 
tourism, support 
in promoting 
delocalized sites 

Istituti “Santa 
Paola” 

VET http://restauro.isti
tutisantapaola.co
m/ 

Enrico Furgoni 
 

informations 
about learning 
activities, 

https://www.mantovatourism.it/en/
https://www.mantovatourism.it/en/
http://www.sistemamusealeprovinciale.mantova.it/
http://www.sistemamusealeprovinciale.mantova.it/
http://www.sistemamusealeprovinciale.mantova.it/
mailto:cultura@provincia.mantova.it
mailto:cultura@provincia.mantova.it
http://restauro.istitutisantapaola.com/
http://restauro.istitutisantapaola.com/
http://restauro.istitutisantapaola.com/


 

isp@tin.it methodologies, 
WBLS used, skills  

Promimpresa srl VET  https://www.prom
impresa.it/ 

Aldo Riggi 
 
aldo.riggi@promi
mpresa.it  

informations 
about learning 
activities, 
methodologies, 
WBLS used, skills, 
overview of 
requirements of 
the labour market 

EMPLOYMENT 
CENTER OF 
MANTUA 

It is public service 
to help people 
(young or adult) to 
find a job 

http://sintesi.provi
ncia.mantova.it/po
rtale/Default.aspx
?tabid=103 

Donata Orlati  
 
donata.orlati@pro
vincia.mantova.it 

contact with 
NEETs and 
Enterprises, 
dissemination, 
overview of 
requirements of 
the labour market 

INFORMAGIOVANI Informagiovani is a 
free informational 
and orientation 
service about 
school, work, 
leisure, activities 
for young people. 

http://www.infor
magiovani.mn.it/ 

Marzia Ori 
 
centrorisorsegiova
ni@provincia.man
tova.it 

contact with 
NEETs, 
dissemination 

LOCAL 
MUNICIPALITIES 

local authorities  various various support in 
promoting new 
itineraries, to 
valorise 
delocalized sites, 
connection 
between the 
citizens and the 
local traditions 

 
Some interviews has been formally conducted; here the list of the attached interviews: 
 

1. Interview with representatives of ORGANISATIONS SUCH AS CHAMBER, ASSOCIATIONS FOCUSSING 
ON HERITAGE AND CULTURAL TOURISM: 2 interviews 

2. Interview with  representativeS of  TRAINING PROVIDERs: 2 interviews  
3. Interview with a representative of LOCAL AUTHORITIES, STATE AND PRIVATE INSTITUTIONS, NGOs 

MANAGING HERITAGE, HISTORICAL, CULTURAL SITES: 1 interview 
4. Interview with a representative of INSTITUTIONS/ORGANISATIONS/ACTORS OF CIVIL SOCIETY 

WORKING WITH NEETs: 1 interview 
5. Interview with a representative of NEET: 6 interviews 

 
 

https://www.promimpresa.it/
https://www.promimpresa.it/
mailto:aldo.riggi@promimpresa.it
mailto:aldo.riggi@promimpresa.it
http://sintesi.provincia.mantova.it/portale/Default.aspx?tabid=103
http://sintesi.provincia.mantova.it/portale/Default.aspx?tabid=103
http://sintesi.provincia.mantova.it/portale/Default.aspx?tabid=103
http://sintesi.provincia.mantova.it/portale/Default.aspx?tabid=103
http://www.informagiovani.mn.it/
http://www.informagiovani.mn.it/


 

 
A lot of collateral and informal interviews has been conducted with stakeholders, and the results have been 
summarize in this report.  


