
 

PRO YOUTH Questionnaire 

ZAKLADA ZNANJE NA DJELU / FOUNDATION KNOWLEDGE AT WORK 

answers 

Status quo analysis and definition of scope (please provide the answers yourselves) 

1. Please define the geographical scope of the analysis (you can decide to focus on your City, a 

broader Region or the country, but we suggest narrowing down your geographical focus if 

possible, to assure that we have tangible results in the end). Please explain your choice 

 

GEOGRAPHICAL SCOPE – Continental Croatia 

Rational: 

Croatia can be divided in two big regions: continental and coastal (or Adriatic). 

It total, Croatia have 21 counties, 14 of them are in continental part and 7 are in coastal part. 

According to the estimate of population in Croatia in 2017., there was 4.124,531 people – 

out of which number there was 2.742,583 (66,5%) in continental part and 1.381,948 (33,5%) 

people in coastal part. 

In comparison to year 2008., the share of the population in coastal region of Croatia 

increased, while the share of the population in continental region fell. 

Population of counties is very uneven, with the dominance of the City of Zagreb: most 

populous city of Zagreb that has 17.5 times more inhabitants than the least populated Lika-

Senj County, but also 1.8 times more than the other most populous, Split-Dalmatia County. 

 

In Croatia there is 24 UNESCO sites – 11 tangible sites (all in coastal region) and 13 intangible 

sites (out of which 3 are from continental region). All National parcs, 8 of them, are in coastal 

region. 

Concerning intangible cultural heritage, Croatian Ministry of culture protected on national 

level 114 intangible cultural goods – which are entered in the Register of cultural goods 

(https://www.min-kulture.hr/default.aspx?id=6212) – from which 61 are from continental 

region, and 53 from coastal region. 

“Croatia has the most non-intangible heritage under the protection of UNESCO in Europe, 

while it is world-wide behind China and Japan. Despite the tremendous wealth and quantity 

of these natural, historical and cultural attractions, their smaller number is tourism-valued 

and included in the overall destination offer.”* 
 

Tourism in coastal region is still mainly focus on natural heritage and sea-related activities, 

and it is seasonal (June to September). Tourism in continental part of Croatia mainly depend 

on cultural heritage tourism and it is not seasonal as it is sea-related tourism. 

Also unemployment rate of continental Croatia is higher that in coastal region. 
 

From the counties of the continental region - more people are moving out than moving in. 

Outmigration is to coastal region and abroad. 
 

Continental Croatia is chosen as geographical scope for the PRO-YOUTH project because 

development of cultural heritage tourism can be one of the measures for tourism 

development in continental part of Croatia and in connection with this - reduction of 

unemployment and outmigration for this part of Croatia. 

 

* Source: Tourism development strategy of the Republic of Croatia by 2020 

  

  

https://www.min-kulture.hr/default.aspx?id=6212


 

 

  

2. Provide statistical data specific to the chosen geographical area regarding young people not in 

employment, education or training (NEETs): 

 

2.1. Most affected age groups. Specify here pre-defined age groups to make the data comparable 

across cases. Eurostat defines NEETs aged between 20-34. You have to define the age group if 

you find that another age group is more affected in your country (say from 15 or from 18). 

 

Definition of NEETS for PRO-YOUTH research in Croatia: 15 – 34 years 

Number of registered unemployed people in Croatia, 30.6.2019.: 112.169 people 

Number of registered unemployed people in Continental Croatia, 30.6.2019.: 75.465 

people (67,3%) 

Number of registered unemployed people in Coastal Croatia, 30.6.2019.: 36.704 

people (32,7%) 

 

 

Number of unemployed NEETS in continental Croatia, age 15-34, 30.6.2019.: 25.378 

or 22,6% out of unemployed population. 

1. age 15-19: 3.018 people 

2.age 20-24: 7.174 people 

3. age 25-29: 7.941 people 

4. age 30-34: 7.245 people 

 

Data source: HZZ – Hrvatski zavod za zapošljavanje, Croatian Employment service, 

https://statistika.hzz.hr. 

 

  

https://statistika.hzz.hr/


 

2.2. Highest school degree or qualifications / School leaving age 

 

As part of European 2020 Strategy, The Strategic Framework for European Co-operation in 

Education and Training (ET 2020) is a forum for Member States to exchange best practices and 

mutual learning. By 2020, it intends to achieve six goals: 

1. Reducing the percentage of early school leavers and training to less than 10% 

2. Increase the percentage of persons with completed tertiary education in the group of 30 to 

34 years to 40% 

3. Increase the percentage of children involved in early and preschool upbringing and 

education at 95% 

4. Reducing unsatisfactory results in reading, math and science to a level below 15% 

5. increasing the employment rate of persons who recently graduated to 82% 

6. achieve participation of 15% of adults in learning. 
 

Additional priority areas for monitoring include language competences (multilingualisam 

policy), adult learning, teaching professions, investment in education and training, ICT in 

education, entrepreneurship in education and vocational education and training (VET). 
 

Source: https://ec.europa.eu/education/policy/strategic-framework/et-monitor_hr 

 

Education and training 2020 benchmarks Croatia EU average 

2014 2017 2014 2017 

Early leavers from education and training 
(age 18-24) 

2,8% 3,1% 11,2% 10,6% 

Tertiary educational attainment (age 30-34) 32,1% 28,7% 37,9% 39,9% 

Early childhood education and care 
(from age 4 to starting age of compulsory 
primary education) 

72,4% 75,1% 94,2% 95,3% 

Proportion of 15 year-olds 
underachieving in: 

Reading 18,7% 19,9% 17,8% 19,7% 

Maths 29,9% 32,0% 22,1% 22,2% 

Science 17,3% 24,6% 16,6% 20,6% 

Employment rate of recent 
graduates 
by educational attainment 
(age 20-34 having left education 
1-3 years before reference year) 

ISCED 3-8 
(total) 

62,0% 65,9% 76,0% 80,2% 

Adult participation in learning 
(age 25-64) 

ISCED 0-8 
(total) 

2,8% 2,3% 10,8% 10,9% 

Learning mobility Degree 
mobile 
graduates 
(ISCED 5-
8) 

: 2,4% : 3,1% 

Credit 
mobile 
graduates 
(ISCED 5-
8) 

: 4,4% : 7,6% 

 

  

https://ec.europa.eu/education/policy/strategic-framework/et-monitor_hr


 

 

Number of unemployed NEETS in continental Croatia, age 15-34, regarding highest school degree: 

1. Without school: 1.261 people - 5% out of unemployed NEETS 

2. With primary school: 2.404 people - 9,5% out of unemployed NEETS 

3. With secondary school: 15.829 people – 62,4% out of unemployed NEETS 

4. With 1st degree of University, vocational high school: 2.539 people – 10% out of 

unemployed NEETS 

5. With University degree: 3.345 people – 13,1% out of unemployed NEETS 

The similar results are for whole Croatia (continental and coastal region). 

Unemployed people have following highest school degree or qualification: 

1. With Primary school: 27 % out of unemployed population. 

2. With Secondary school: 56,8% out of unemployed population. 

3. With University degree: 16,2% out of unemployed population. 

Data source: HZZ – Hrvatski zavod za zapošljavanje, Croatian Employment service, 

https://statistika.hzz.hr. 

https://statistika.hzz.hr/


 

  

 

2.3. Employment (options, average duration) 

 

Duration  of employment before registration of unemployment status for NEETS, 15-34 

 

Number of unemployed NEETS in continental Croatia, age 15-34, 30.6.2019.: 25.378 

or 22,6% out of unemployed population. 

 

Without previous work experience: 10.651 

Till 1 year: 7.359 persons 

1-2 years: 6.608 persons 

2-3 years: 3.500 persons 

3-5 years: 3.861 persons 

5-10 years: 3.283 persons 

10-20 years: 1.043 persons 

20-30 years: 1 person 

 

NB: please have in mind mistake in source, because total number of NEETS: is 

25.378, and if we calculate number of person by years of working experience we 

have number of 36.306 unemployed persons! 

 

Data source: HZZ – Hrvatski zavod za zapošljavanje, Croatian Employment service, 

https://statistika.hzz.hr. 

  

https://statistika.hzz.hr/


 

 

2.4. Outmigration 

Information is for population in general, but NEETs are the most numerous group involved 

in migration. 

Between Croatia and abroad: 

Increased emigration in recent years is visible in almost all counties, and is moving towards a 

dynamically upward trend. 

The greatest emigration pressure in the last decade there is Sisak-Moslavina County. Five 

Slavonian counties are also among the counties with the highest migration pressure, where 

the negative migration balance for the last ten years is 41.153, and this is slightly less than 

the number of inhabitants of the entire Lika-Senj County. 

Between coastal and continental regions: 

From the counties of the coastal region - more people are moving in than moving out from 

their region. The reverse trend is in the continental region - which gravitates towards 

the coastal region. 

 

Conclusion: 

The dynamics of negative demographic trends are highlighted by the Slavonian counties and 

their territories close to the Sisak-Moslavina County. These counties are faced with the 

problem of the most dynamic emigration, immigration to other counties, low natural growth, 

low vital index, faster population aging and consequently, the population decline. Residents 

of these counties are more likely to leave the country or go to the other (mostly the City of 

Zagreb and the coastal county) due to economic constraints in their own county. 

Although not all regions are the same, such demographic and migration trends contribute to 

the creation of a shortage of workforce, which is the main labor market problem across the 

country, and also a limiting factor economic growth. 

 

Source: HGK – Hrvatska gospodarska komora: Demografski podaci po županijama, siječan 

2019. / HGK - Croatian Chamber of Economy: Demographic data by counties, January 2019 

 

  



 

 

2.5. Acquired skills and needs of the labour market 

 

Croatia’s system of admission into tertiary education is leading to labour market issues and 
inefficiencies. Universities in Croatia are autonomous in determining their enrolment quotas 
and academic programmes, with the role of national authorities limited to setting rules covering 
tuition fee subsidies (EUA, 2017). This lowers the labour market relevance of tertiary education, 
including in the areas of strategic importance. For example, to meet the existing labour market 
needs for ECEC teachers, Croatia would need to double the admission quotas in corresponding 
programmes (Dobrotic, Matkovic, Menger, 2018). The actual increase of just 12 % between 2009 
and 2017 (ibid.) therefore creates the risk of a shortage, limiting Croatia’s ability to meet its ECEC 
quality and participation ambitions. At the same time, programmes with weak labour market 
prospects, as defined by the Croatian Employment Service, have seen only small changes in 
admissions numbers. Croatia has been trying to encourage enrolment in priority subjects through 
performance funding agreements, but the impact on admissions numbers has been limited. The 
introduction of Science, Technology, Engineering and Mathematics (STEM) scholarships supported 
by the ESF aims to create an incentive for students. But without a review of the current admissions 
policy, Croatia’s ability to strategically guide the tertiary education skills landscape will remain 
limited. 

Source: European Commission: Education and training MONITOR 2018 County analysis, Croatia page 

38-48, 16.10.2018. https://ec.europa.eu/education/sites/education/files/document-library-

docs/volume-2-2018-education-and-training-monitor-country-analysis.pdf 

 

  

https://ec.europa.eu/education/sites/education/files/document-library-docs/volume-2-2018-education-and-training-monitor-country-analysis.pdf
https://ec.europa.eu/education/sites/education/files/document-library-docs/volume-2-2018-education-and-training-monitor-country-analysis.pdf


 

 

Recommendations for Educational Policy in 2019., Croatian Employment Service 

RECOMMENDATIONS: HIGHER EDUCATION 

For the purposes of enrollment and higher education scholarship, local recommendations are 

aggregated at the national level. 

Unsatisfied needs mainly occur at the level of university studies (level of graduate or integrated 

study). 

There are a number of qualification fields that have been recognized for many years for unsatisfied 

needs in a number of counties: 

1. In the field of natural sciences: field of mathematics and physics 

2. In the field of technical sciences: to the extent of electrical engineering, computing and 

mechanical engineering 

3. In the field of biomedicine and health: fields of medicine and pharmacy 

4. In the field of social sciences: fields of rehabilitation and logopedics 

5. In the field of humanities: the field of English 

In many counties, too many young people have been identified with the fields of economics and law 

in relation to needs. 

RECOMMENDATIONS: SECONDARY (HIGH SCHOOL) EDUCATION 

At the level of secondary education, the programs are run locally, the mobility of the employees is 

smaller, and the county has the authority over the enrollment. Therefore, the recommendations are 

primarily made at the county level. 

There are significant variations among the counties, but a large number of programs repeat. 

As deficiencies or programs for which there are deficiencies, the most commonly three-year 

vocational programs are mentioned: 

- from the professional sectors of tourism and hospitality: confectioner, chef, waitress, 

- from the agriculture, food and veterinary sectors: meat, bakery, 

- construction and geodesy: armor, carpenter, mason 

-four-year vocational (technical) programs are rarely referred to as deficiencies, with the exception of 

nurses / general practitioners and pharmaceutical technicians 

As a sufficient, ie programs whose competencies demand is lower than the offer, four-year 

programs are most frequently mentioned: 

Especially often from the trade sector of economics and commerce (economists, commercialists, 

administrators, business secretaries and hotel-tourist technicians) 

Three-year vocational programs are rarely referred to as surplus, with the exception of sellers and 

hairdressers. 

 

  



 

GROWING SECTORS 

Throughout Europe, changes in demographic structure and the environment have long-term need for 

certain types of occupations; so-called "white coats" jobs (health, care and other social services) and 

"green jobs" (energy, water and waste management, construction, transport, industry, agriculture 

and forestry) where the needs and opportunities for work will be bigger. Particularly worthy of 

concern is the energy efficiency and renewable energy sources, and the more necessary transition to 

low-carbon technology. 

Further development of information and communication technology sectors is also expected by 

diffusion of ICT and nanotechnology, or further specialization of existing jobs in the sector 

concerned. 

 

Long-term trends - predetermined by structural changes and general strategies 

- "White" jobs: in health care, care and other social services 

- „Green“ Jobs: Environmental, Energy Efficiency and Climate Change 

- activities in accordance with national and European development strategies: programs and 

competences that correspond to selected sectors of "smart specialization" (eg specialized 

occupations in tourism). 

Source: https://e-usmjeravanje.hzz.hr/preporuke-za-obrazovnu-upisnu-politiku 

 

  

https://e-usmjeravanje.hzz.hr/preporuke-za-obrazovnu-upisnu-politiku


 

THE ANALYSIS OF DEFFICIENT – SUFFICENT EDUCATIONAL PROGRAMMES IN CONTINENTAL 

COUNTIES, in connection with tourism sector 

 

Osijeko-baranja county – sufficient 

stručni studij: agrarno poduzetništvo, 

stručni studij i sveučilišni studij: Kulturologija: smjer kulturalni menađment, Kulturologija, smjer: 

Medijska kultura  

Međimurje county - sufficient: 

stručni studij: menađment turizma i sporta 

 

Source: 

1. HZZ – Hrvatski zavod za zapošljavanje: Analiza Preporuke za obrazovnu upisnu politiku i politiku 

stipendiranja za 2019. godinu, prosinac 2018. / Croatian Employment service - Analysis of the 

 Poslovna 
ekonomija u 
turizmu i 
ugostiteljstvu / 
Turističko-
hotelijerski 
economist*, 
komercijalist 

Agro-
turistički 
tehničar 

Hot-tur 
tehničar 

Jezici Kuhar, 
PEKAR 

Konobar slastičar 

 DEF SUF DEF SUF DEF SUF DEF SUF DEF SUF DEF SUF DEF SUF 

Zagreb      + +  +  +  +  
Krapinsko-
zagorska 

 +     +  +      

Sisačko-
moslavačka 

     + +  +  +    

Karlovačka  +*    + +  +  +    
Varaždinska       +  +      
Koprivničko-
križevačka 

     + +  +      

Bjlovarsko-
bilogorska 

        +      

Primorsko-
Goranska 

 +    +   +  +  +  

Općina Plitvička 
jezera 

+      +        

Grad Novalja     +          
Virovitičko 
podravska 

   +           

Požega       +        
Brodsko-
posavska 

   +     +      

Zadarska     +          
Osječko-
baranjska 

 +  +  +         

Šibensko-kninska    +     +  +    
Vukovarsko 
srijemska 

 +     +  +      

Splitsko-
dalmatinska 

+    +  +        

Brač, Hvar, Vis   +            
Imotski   +  +          
Istarska         +  +  +  
Dubrovačko-
neretvanska 

        +  +    

Međimurska  +    +       +  

DEF/SUF 2 6 2 4 4 7 10  13  7  4  



 

Recommendations for Education Enrollment Policy and Scholarship Policy for 2019, December 2018. 

2. https://e-usmjeravanje.hzz.hr/preporuke-za-obrazovnu-upisnu-politiku 

 

  

https://e-usmjeravanje.hzz.hr/preporuke-za-obrazovnu-upisnu-politiku


 

2.6.Not documented/illegal labour market (if relevant): 

Information is for population in general, not just for NEETs. 
 
There are different estimations on the scale of undeclared work in Croatia, which range from less 
than 10 % to more than 30 % of GDP. Schneider (2011)* estimated that the shadow economy in 
Croatia amounted to 30.4 % of GDP; analysis conducted by A.T. Kearney (2013)** evaluated that the 
shadow economy amounted to 28 % of GDP; while the CBS estimate (unofficial data) indicates that it 
is more realistic that the shadow economy reached 7.4 % of GDP in 2014.  
Despite the evident lack of data on the shadow economy and its size in relation to GDP, reports on 

conducted labour inspections indicate a gradual decrease of cases of undeclared work in Croatia, 

which can primarily be attributed to the wide scope of different measures designed and 

implemented to combat undeclared work and the shadow economy in general. 

*Schneider, F. (2011), ‘Shadow economies all over the world: new estimates for 162 countries from 1999 to 

2007’ 

** A.T. Kearney (2013). The Shadow Economy in Europe, 2013. Available at: 

https://www.atkearney.com/documents/10192/1743816/The+Shadow+Economy+in+Europe+2013.pdf   

Source: European Platform Undeclared Work -  Member State Factsheets, 2017. 

 
Difference between rate of unemployment survey and registrate unemployment 

RH rate of unemployment survey, 1-3. 2019.: 7,6% (Eurostat) 

EU28 rate of unemployment survey, 1-3. 2019.: 6,8% (Eurostat) 

RH rate of registrate unemployment, 5. 2019.: 7,5% (DZS) 

 

 

 

 

  



 

 

3. Provide information regarding the tourism sector in general and cultural heritage tourism in 

particular in the selected geographical area focusing on the below topics 

 

3. 1.TOURISM SECTOR IN GENERAL 

 

3.1.1.Strengths 

Croatia belongs to countries that attract visitors more to their natural environment and rich cultural 

and historical heritage than to the quality, availability and / or diversity of newly-created tourist 

attractions. 

High quality water resources and good quality of drinking water from public water supply systems 

need to be highlighted, as an important part of Croatia's tourist recognizability. Given this fact, it is 

possible to use good quality drinking water from public systems or faucets properly. This is often not 

possible in our competitive tourist destinations in the Mediterranean (Turkey, Tunisia, Morocco, etc.) 

and in many countries in the European Union, where it is generally not recommended. 

 

Source: Tourism development strategy of the Republic of Croatia from 2013 till 2020. 

 

3.1.2.Development potential 

With regard to today's contribution to tourism revenue, tourism products in Croatia can be divided 

into dominant products (each product contributes at least 5% in revenue structure) and products 

with a marked perspective development. 

Dominant products: 

a) sun and sea 

b) nautical tourism (yachting/cruising) 

c) business tourism 

d) cultural tourism 

Products with distinct perspectives of development: 

a) health tourism 

b) gastronomy an denology 

c) rural and mountain tourism 

d) golf tourism 

e) adventure and sport tourism 

f) ecotourism 

Source: Tourism development strategy of the Republic of Croatia from 2013 till 2020. 

 

3.1.3. Challenges 

- insufficient differentiation of products and services; 

-  the lack of innovative and quality content;  

- Growth based mostly on the expansion of family housing in households;  

- lack of quality hotel offerings with insufficient investment activity;  

- insufficiently good air and sea links; 

- a static system of national marketing; 

- too small a number of globally branded destinations; 

- inadequate destination tourist infrastructure; 



 

- inherited orientation of the local population towards the seasonal business. 

Unlike natural attractions and cultural and historical heritage, Croatia is extremely poor in newly-

created tourist attractions such as modern equipped congress centers, theme and / or entertainment 

parks, golf courses, visitor centers, well-designed thematic routes and similar tourist offer features 

without which it is extremely difficult to establish the prerequisites for the expansion of an 

internationally recognizable production mix, the tourist activation of the continental space, including 

the area of the coastal hinterland, and the extension of the season. Today, Croatia lacks centers of 

all-year mountain and sport tourism, high quality bicycle paths with the necessary infrastructure and 

substructure, diving and sailing centers and other facilities necessary for a high quality and long-term 

sustainable market positioning in the market of special interest. 

Source: Tourism development strategy of the Republic of Croatia from 2013 till 2020. 

 

3.1.4. digitalization 

The Croatian eVisitor system is an national tourist information system put into operation in January 

2016. Since ten, it has registered all tourist arrivals and departures.. Visitors are registered according 

to type of accommodation, destination and other parameters. eVisitor system has won the third 

prize of the World Tourism Organisation (UNWTO) in the category of tourism innovation and 

technology, for year 2018. 

Project "Croatian digital tourism - e-Tourism", (developing period: from 12.12.2017. till 01.11.2020.) 

brings together five new public e-services which will link the procedures of several public 

administration bodies to the integrated state information system: Central Tourist Registry, e-Visitor 

system, platform croatia.hr and e - services of administrative and non-administrative procedures. 

The Croatian Digital Tourism - e-Tourism project, lead my Ministry of Tourism is part of the 

comprehensive e-Croatia 2020 strategy. 

Source: https://hrturizam.hr 

Digital catalog of RURAL TOURISM 

The Ministry of Tourism has created the application moj-seoski.hr with the aim of establishing a 

digital catalog of rural tourism in the Republic of Croatia. The purpose of the application 

development, which is an integral part of the web pages of the Ministry of Tourism and the Croatian 

Tourist Board, is the promotion of agricultural farm dealing with some form of tourist-hospitality 

activities. 

The application will represent the tourist offer of the Croatian regions, allow free promotion of 

agricultural farms, most of which, due to the limited resources and availability of information and 

communication technologies, are not able to present their agricultural products and tourist services 

offered on their farms and thus remain less accessible to domestic and foreign tourist market. 

 

Source: https://mint.gov.hr/istaknute-teme/prijave-za-digitalni-katalog-seoskog-turizma-moj-seoski-

hr/17827 

  

https://hrturizam.hr/
https://mint.gov.hr/istaknute-teme/prijave-za-digitalni-katalog-seoskog-turizma-moj-seoski-hr/17827
https://mint.gov.hr/istaknute-teme/prijave-za-digitalni-katalog-seoskog-turizma-moj-seoski-hr/17827


 

3.1.5.Share in the labour market 

Evident employment-based employment is most commonly realized in the following activities: 

- Accommodation and food preparation and service activities - 2,768 persons or 24.1% 

- Wholesale and retail trade - 1,743 persons or 15.1% 

- Manufacturing industry - 1,316 persons or 11.4% 

- Administrative and auxiliary service activities - 968 persons (8.4%). 

Bigest rate is from tourism sector because of the beginning of the pick of touristic season. 

 

Source: Croatian employment service, press release: changes in evidence of unemployment by June 

year and situation registered unemployment at end of June 2019. 

PERSONS IN EMPLOYMENT IN TOURISM 

EMPLOYEES IN THE 
PROVISION OF 
ACCOMODATION, 
FOOD PREPARATION 
AND SERVICE 

ACTIVITY OF PROVIDING 
ACCOMODATION, FOOD 

PREPARATION AND SERVICE (u 
000) 

SHARE IN NUMBER OF TOTAL 
EMPLOYED PERSONS (u %) 

Year total Legal 
persons 

Crafts and 
freelancers 

total Legal 
persons 

Crafts and 
freelancers 

2003. 78 39 39 5,9 3,8 16,1 

2017. 92 61 31 6,8 5,3 16,2 

2018. 101 71 30 7,3 6.0 15,6 

Source: Croatian 
employment service 

      

 

EMPLOYED FROM 
THE REGISTAR OF 
CROATIAN 
EMLOYMENT 
SERVICE 

IN TOTAL FOR YEAR 2018. INDEKS 2018/2017. 

All professions from 
tourism and 
hospitality 

total Fixed term 
employment 

seasonal total Fixed term 
employment 

seasonal 

Sveukupno 31.635 29.925 18.671 89,1 88,3 88,4 

Source: Croatian 
employment service 

      

 

TOURISM REVENUES 2017. 2018. (estimation) INDEKS 2018./2017. 

GDP (in mil. EUR) 48.462 51.527 106,3 

INCOME OF TOURISM 
(in mil. EUR)* 

9.493 10.096,5 106,4 

SHARE OF TOURISM IN 
GDP-u (in %) 

19,6 19,6 100 

*SOURCE: Croatian 
national bank 

   

 

Source: Ministry of tourism, Tourism in numbers – 2018. 



 

3.1.6. Existing qualification options and the skills provided / 3.1.7. Needs of the labour 

market 

OVERVIEW ABOUT EDUCATION IN GENERAL FOM EUROPEAN COMMISSION: EDUCATION AND 
TRAINING MONITOR 2018 COUNTY ANALYSIS 
 
Modernising vocational education and training 
Croatia is progressively implementing a comprehensive curricular reform in VET. The 
share of VET students at upper secondary level remained stable at 70 % in 2016, among the five 
highest in the EU. However, the employment rate of recent VET graduates decreased from 70.3 % 
in 2016 to 59.4 % in 2017, pointing to the urgency of modernising the sector. Amendments to 
Vocational Education and Training Act were adopted in March 2018 allowing the introduction, in 
July 2018, of the new national VET framework curriculum, the development of modular, 
outcomebased sectorial curricula and greater autonomy of VET schools in the design school-level 
curricula. 
Further, at the end of 2017, the Agency for Vocational Education and Training and Adult Education 
(AVETAE) launched an ESF-funded project to develop sectorial curricula in VET and to better enable 
VET schools to introduce and implement new curricula. Particular focus is on work-based learning 
and the learning-outcomes approach and on updating and redesigning teaching materials. 
 
Regional centres of competences in VET and a pilot of dual VET education complement 
VET reforms. In May 2018, Croatia adopted the national network of regional centres of 
competences in VET whose purpose is to designate, with ESF and ERDF support, places of 
excellence that will implement programmes of regular vocational education and training, lifelong 
learning and other forms of formal and informal education. In July 2018 25 VET schools were 
appointed to the Regional Centres of Competences in VET in the sectors / sub-sectors Tourism and 
Hospitality, Mechanical Engineering, Electrical Engineering and Computing, Agriculture and Health, 
the aim being to achieve a balance between regional presence and high levels of quality. In 
addition, the Ministry presented a model of Croatian dual education and experimental programme 
"Dual Education in VET" for 4 qualifications in June 2018. The programme is to be delivered in 11 
VET schools in Croatia and address challenges with inadequate practical training and insufficient 
attention to entrepreneurial competences. It is based in part on cooperation between the Ministry of 
Education and the Swiss Federal Institute for VET, the German-Croatian Industrial and Trade 
Chamber and the Austrian Embassy. VET graduate tracking is not covered by the VET Act, and data 
is collected by schools on a voluntary basis. The recent programme for the development of the VET 
system refers to the importance of tracking students after they finish secondary education. 
Through this programme, the Agency for VET plans to implement a tracking model as part of a 
wider project. A separate inter-institutional project aims to establish a system of monitoring 
persons not in employment, education or training. 
 
Promoting adult learning 
An upcoming law on adult education aims to address Croatia’s persistent challenge in 
this field. The adoption of the new Adult Education Act in 2018 has the potential to address one of 
the lowest rates of adult participation in learning in the EU, which further dropped from 3 % in 
2016 to 2.3 % in 2017. In 2015, according to the Continuing Vocational Training Survey, 55.4 % of 
Croatian companies (compared to an EU-28 average of 72.6 %) provided vocational training to 
their employees and 28.7 % of employees participated in this training (EU-28 average, 40.8 %). In 
2015, the majority of Croatian enterprises indicated that team working skills and technical, 
practical and job-specific skills were the main skills needed to develop a business. The changes in 
the Adult Education Act include measures for self-assessment, external evaluation of adult 
education institutions and a professional licensing system for teaching staff. Implementation should 
help increase quality and access to education, provide support to upskill and reskill workers and 
ultimately lead to increased employment rates for vulnerable groups, in line with the objectives of 



 

the EU Council Recommendation on upskilling pathways. The new Act also envisages the 
development of adult education programmes in line with the Croatian Qualifications Framework 
Act. In 2016, 55 % of the population had at least basic digital skills, close to the EU average of 
56 %. 

Source: European Commission: Education and training MONITOR 2018 County analysis, Croatia page 

38-48, 16.10.2018. https://ec.europa.eu/education/sites/education/files/document-library-

docs/volume-2-2018-education-and-training-monitor-country-analysis.pdf 

 

OVERVIEW ABOUT EDUCATION IN TOURISM FROM TOURISM DEVELOPMENT STRATEGY OF THE 

REPUBLIC OF CROATIA FROM 2013 TILL 2020. 

Formal education 

The existing system of formal education in tourism in Croatia is not fully adapted to the current 

needs of the tourism industry or tourism organizations because it does not provide enough quality 

staff that would be ready to actively engage in work and management processes after the 

completion of the educational process. This directly jeopardizes the quality of tourist services, and 

thus the competitiveness of Croatia's tourism in the international market, as most of the countries - 

tourists competing in Croatia in the Mediterranean Competitive Circle have developed modern 

formal education systems tailored to the needs of their country's tourism economies, thereby 

ensuring the labor market adequacy. 

The basic constraints of formal education system for tourism in Croatia are as follows: 

- The system of high school education for tourism is marked by the number of high schools educating 

the staff for tourism in Croatia and the diffusion of curricula mutually incompatible in different 

secondary schools and generally not sufficiently based on practical teaching. This results in uneven 

and suboptimal quality of staff coming from secondary vocational schools to the labor market for 

tourism purposes; 

- The system of higher education for tourism needs in Croatia is structured through several 

universities, polytechnics and colleges, in which, apart from rare exceptions, study programs are 

primarily based on the exclusive acquisition of theoretical knowledge without connection to 

practice or economics. Hence, highly educated staff coming to the Croatian labor market after the 

completed education process are not adequately prepared for challenges and the responsibilities of 

management positions in the economy and the tourist system in general; 

- One of the basic limitations of the existing formal education system for the needs of the tourism 

economy is the lack of so-called "training centers”, ie hotel facilities in which attendees of secondary 

vocational schools and colleges acquire the practical knowledge and skills necessary for active 

inclusion on the labor market, equally in terms of executive and managerial positions (middle and 

senior management); 

- Insufficient number of private polytechnics and higher education institutions for hotel management 

catering and tourist systems, whose programs would be highly specialized and with a significant 

share of practical work aimed at the education of medium-sized management in tourism, is one of 

the basic limitations of the existing formal education system in Croatia. The importance of this 

limitation arises from the high importance of adequately educated and practically qualified middle 

management for quality and efficient tourism business; 

- In the Croatian system of formal education for tourism, with some exceptions, there is not enough 

cooperation with international centers of excellence in education for the tourism economy and the 

https://ec.europa.eu/education/sites/education/files/document-library-docs/volume-2-2018-education-and-training-monitor-country-analysis.pdf
https://ec.europa.eu/education/sites/education/files/document-library-docs/volume-2-2018-education-and-training-monitor-country-analysis.pdf


 

system of tourist organizations, which would include the exchange of knowledge, teaching methods 

and visiting professors, and possibly the organization of affiliates of international educational centers 

of excellence in Croatia. 

2. Life long learning – short term trainings 

The existing lifelong learning system for tourism in Croatia does not meet the needs of the tourism 

economy and the tourism organizations system, since it is not comprehensive and sufficiently 

consistent. The basic restrictions are as follows: 

- Existing vocational training programs organized by professional associations (in particular, the 

Employers' Association in Hotel Croatia), in cooperation with the Ministry of Tourism, are aimed at 

the improvement of manufacturing and service staff in hotel industry by providing basic 

professional knowledge and are only sporadically and externally intended for medium and senior 

management – that is crucial for improving the competitiveness of Croatia's tourist economy. 

Existing lifelong learning programs do not include training in a wide range of personal, 

communication, sales and general leadership and management skills that are necessary for the 

efficient operation of the tourism economy and tourism organizations; 

 

- There is no system of licensed Lifelong Learning Program providers in tourism that would be based 

on tailor-made programs tailored to target groups (executive staff, middle management, senior 

management) and the contemporary achievements of the international tourism industry. 

3. Creating awareness on tourism – general education 

Although tourism represents a significant part of Croatia's overall economy, there is no general 

education program for the largest population, which would be aimed at creating awareness of the 

importance of tourism in Croatia at the earliest stage when life attitudes are formed (elementary 

school). Given Croatia's tourism profile, this represents a significant limitation for general awareness-

raising and the creation of positive attitudes of the population on tourism, which is necessary to 

function satisfactorily in the overall tourism system in the country. 

Source: Tourism development strategy of the Republic of Croatia from 2013 till 2020. 

  



 

 

 

ACTIONS REGARDING MODERNISATION OF EDUCATIONAL PROGRAMMES IN CROATIA AND 
TOURISM DEVELOPMENT STRATEGY BY 2020. 
1st EXAMPLE 
From May 2018. announcement of Regional centres of competences in VET 
6 official centers of vocational education in the tourism and catering sector in Croatia are 
established: 
In continental Croatia 

1. Srednja škola Zabok / The Zabok High School, 
2. Ugostteljsko-turistička škola Osijek / The Osijek Hospitality and Tourist School, 

In coastal Croatia 
3. Škola za turizam, ugostiteljstvo i trgovinu Pula / The School for Tourism, Hospitality and 

Trade Pula, 
4. Ugostiteljska škola Opatija / The Hospitality School of Opatija, 
5. Turističko-ugostiteljska škola Split / The Split Tourist and Hopsitality School, 
6. Turistička I ugostoteljska škola Dubrovnik / Tourist and Hospitality School  

This is a project worth nearly 500 million hrk from EU funds devoted to human resources 
development. In addition to the current scholarship programs for students of catering and tourist 
professions and cooperation with sectoral employers, the regional centers of competence as a dual 
education system will further strengthen the interest in tourism and catering, provide more practice 
to students and facilitate entry into the world of work, appreciate the innovativeness and 
entrepreneurial approach. 
Regional Competence Centers for Vocational Education in the Tourism and Hospitality Industry 

represent a new and modern approach to the education system in the Republic of Croatia, which will 

form a network of six schools which will also have the function of hotels where, along with basic 

vocational education and implementation of work-based learning , while also providing training, 

upskilling and adaptation to the needs of the economy and the labor market. 

With formal vocational education, additional skills and competences will also be provided to adults 

through the possibility of re-qualification, qualification and so on, and will thus provide a quality and 

necessary staff for working in tourism. Through the Center, quality staff will be able to actively and 

effectively enter the labor market after completing the educational process. 

Source: https://mint.gov.hr/vijesti/ukupno-25-regionalnih-centara-kompetentnosti-a-zabok-split-

osijek-opatija-pula-i-dubrovnik-sredista-strukovnog-obrazovanja-u-sektoru-turizma-i-

ugostiteljstva/14401 

 

  

https://mint.gov.hr/vijesti/ukupno-25-regionalnih-centara-kompetentnosti-a-zabok-split-osijek-opatija-pula-i-dubrovnik-sredista-strukovnog-obrazovanja-u-sektoru-turizma-i-ugostiteljstva/14401
https://mint.gov.hr/vijesti/ukupno-25-regionalnih-centara-kompetentnosti-a-zabok-split-osijek-opatija-pula-i-dubrovnik-sredista-strukovnog-obrazovanja-u-sektoru-turizma-i-ugostiteljstva/14401
https://mint.gov.hr/vijesti/ukupno-25-regionalnih-centara-kompetentnosti-a-zabok-split-osijek-opatija-pula-i-dubrovnik-sredista-strukovnog-obrazovanja-u-sektoru-turizma-i-ugostiteljstva/14401


 

2ND EXAMPLE 

Ministry of Tourism in April 2019. published results for grant „Improving the access of vulnerable 

groups to the labor market in the tourism and hospitality sector“. Through this call 22 adult 

education institution will develop short term programmes for adult learners. The grant in total is 

63.000.388,97 HRK. 

 

Adult education institution that will develope new programmes: 

 

COASTAL CROATIA (7 organisations) 

Pučko otvoreno učilište Libar, Šibenik 

Udruga „Za sport“ grada Šibenika 

Ustanova za obrazovanje odraslih Dante, Rijeka 

POU Pazin, Pazin 

Učilište Lovran - ustanova za obrazovanje odraslih. Vinkovci 

POU Labin „Rudnici baštine“ 

Visoka škola za menađment i dizajn Aspira, Split 

CONTINENTAL CROATIA (15 organisations) 

Centar za socijalnno poduzetništvo, savjetovanje i edukaciju „Feniks“, Soljani 

Učilište LINK ustanova za obrazovanje odraslih, Požega 

Učilište Modus – ustanova za obrazovanje odraslih. Vinkovci 

Učilište Studium - ustanova za obrazovanje odraslih. Vukovar 

Učilište Vinkovci - ustanova za obrazovanje odraslih. Vinkovci 

Učilište Cibalia - ustanova za obrazovanje odraslih. Vinkovci, „EDU Tour“ 

Učilište Janus, Osijek 

Srednja škola Stjepana Sulimanca, Pitomača 

POU Čakovec 

Učilište Piramida znanja – ustanova za obrazovanje odraslih, Donja Stubica 

POU Pouka, Karlovac 

Pučko otvoreno učilšte Samobor 

Libertas međunarodno sveučilište, Zagreb „ArhKonTur – Arheološki konceptualno turističko 

vođenje za mlade i seniore“,  

Ustanova za obrazovanje odraslih Galbanum, Zagreb 

Source: Ministry of Tourism, financing decison for grant „Improving the access of vulnerable groups to 

the labor market in the tourism and hospitality sector. 

 

  



 

3RD EXAMPLE 

Example of EU founded project – for improvement of WBL scheme: 

Applicant: Croatian Chamber of commerce 

Project: https://www.dualnoobrazovanje.hr/partners  

One of the project results is an educational program for mentors, and they also created a pool of 

licensed mentors. 

https://www.dualnoobrazovanje.hr/programme-for-mentors-and-a-guidebook-for-sme-mentors 

https://www.dualnoobrazovanje.hr/database-of-licensed-companies 

For the sector of tourism and hospitality – licenced mentors are for the professions “cook” and 

“waiter”. 

A mentoring program with the manual was done by the University of Zadar. 

The transfer of good practice was from Austria. 

NB – for further research about the project, web page is in English 

 

4TH EXAMPLE 

Example of individual actors 

Organiser: Zaklada Znanje na djelu / Foundation Knowledge at work in cooperation with VALAMAR 

RIVIERA d.d. 

 

Valamar Riviera d.d. (hotel-tourist company), in cooperation with the Foundation "Knowledge at 

Work" and the Association of Hospitality-Tourist Schools Directors, conducted a major strategic 

project "Znanjem do izvrsnosti“ / „Knowledge leads to Excellence" within the company's socially 

responsible business, thus making a significant step forward in the promotion of tourist-hospitality 

occupations. 

The mentioned hotel and tourist company in its destinations Poreč, Rabac and Krk, in cooperation 

with project partners, opened the door for 27 schools from all parts of Croatia and for nearly 500 

students, parents, principals and teachers organized their stay in their hotels. Through two-day 

interactive and educational workshops, participants of the project had the opportunity to become 

acquainted with the trends and the career opportunities in tourism. 

Valamar Riviera d.d. is the largest tourist company in Croatia that can accommodate 56,000 guests at 

the same time in its destinations from Istria to Dubrovnik. 

Organisation of event: autumn 2018.  

https://www.dualnoobrazovanje.hr/partners
https://www.dualnoobrazovanje.hr/programme-for-mentors-and-a-guidebook-for-sme-mentors
https://www.dualnoobrazovanje.hr/database-of-licensed-companies


 

EXAMPLES OF REGULAR EDUCATIONAL PROGRAMMES FOR TOURISM AND HOSPITALITY 

FORMAL EDUCATION 

a) high school education 

There are 46 high schools in Croatia that run a program of education in tourism and hospitality. 
The schools are part of the Association of Schools for Hospitality and Tourism of the Republic of 
Croatia (Zajednica ugostiteljsko-turističkih škola Republike Hrvatske, zuts.hr) 
 

Example of most common programmes for tourism and hospitality in high schools 

Four-year-programme 

- Hotel-Tourist Technician (HTT) 

- Tourist-hotelier commercialist (THK) - a newer program 

- Agroturist technician 

Three-year programs (a school moel, or JMO model – unique model of education 

- Chef 

- Waitress 

- a confectioner 

• JMO model (Jedinstveni Model Obrazovanja) 

“The unique model of education” (JMO) for craft professions has been in use since 2004, which 

implies the coexistence of education in vocational education institutions (schools) and practical 

classes with an employer (craftsman). 

The general and vocational-theoretical part of the education is performed in the school, and the 

practical teaching and learning activities, in the smallest part of the school, and larger at the 

craftsmanship or in the company (company), institution or co-operative. 

In order to carry out practical tuition and training, a craftsman or legal person who receives a student 

must have a license or a license, and with the student or his parent or guardian he / she signs a 

written learning agreement, whose records are kept by the ministry responsible for crafts. 

After completing all three years of schooling, the secondary education of the students ends with the 

preparation and defending of the final work in the organization and implementation of the school, 

and after completing secondary education in vocational programs for related crafts, the student 

passes an assistant exam conducted by the Agency for Vocational Education and Training adults and 

the National Center for External Evaluation of Education. 

  

http://zuts.hr/


 

High school for tourism and hospitality, Zagreb – example of organisation of practice 
160 students enrolled each year (3-4 students demand in one place) 
a) 2-3 days of field teaching per year (1 two-day trip, 1-2 day trips), 
b) 180 hours of practice per year 
1st year: hospitality and serving - practice is organised in Hotel sin Zagreb and on the coast 
2ndyear: hotel household - practice is organised in Hotel sin Zagreb and on the coast 
3rd year: reception – practice is organised in Hotel sin Zagreb and on the coast 
4th year: travel agency – practice is organised in Travel Agencies 
 

There is coordinator of practice in High school, who works part-time on coordination of practices 
for 700 students, and the rest of the time as professor of his subject. 
There is no satisfactory evaluation of practice by mentors or by pupils, but the best pupils often get 
job offers. Practice is paid. For practice outside of Zagreb, a group of pupils always follows a teacher 
from their secondary school. 

b) higher school education – example 

provider: Faculty of tourism and hospitality management / Fakultet za menađment u turizmu I 

ugostiteljtsvu, Opatija, https://www.fmtu.uniri.hr 

Classes are held in Opatija, and since 2001. in Study Center in Zabok, which contributes to the 

development of continental tourism. 

The practice lasts 350 hours during the last semester of the undergraduate study. - The Faculty has 

37 signed agreements on the realization of professional practice with the most prominent hotel 

houses in which 58 hotels throughout Croatia are performing mentored professional practice. 

programmes: 

two undergraduate university studies lasting four years, degree: univ. bacc. oec. (240 ECTS) 

1. Business Economics in Tourism and Hospitality 

2. Sustainable Development Management 

four graduate university studies for one year, degree: mag. oec. (300 ECTS). 

1.Marketing in tourism 

2.Tourism management 

3.Management in hotel business 

4.Sustainable tourism development 

two postgraduate specialist studies: 
1.Management in Tourism and Hospitality 
2.Health Tourism 
 
two postgraduate university doctoral studies: 
1.Business Economics in Tourism 
2.Hospitality and Sustainable Development Management 
 
life long learning programmes: 
1. SPECIAL DEGREE OF FOOD AND BEVERAGE, 1 year, 400 hours, 30 ECTS 
2. MANAGEMENT CAMPSITE RESORTS, 60 h, 10 ECTS, 6.500 kn 

3. CHINESE LANGUAGE IN TOURISM FOR Beginners, 60 hours, 5 ECTS 
4. BUSINESS COMMUNICATION in Chinese for Beginners, 60 hours, 5 ECTS 
5. FOREIGN LANGUAGES IN TOURISM FOR BEGINNERS (German, Italian, French), 30 h, 3 ECTS  
6. BUSINESS COMMUNICATION IN TOURISM IN FOREIGN LANGUAGES 
7. hotel hostess, 1 year 
8.FOREIGN LANGUAGES FOR RENTAL FAMILY ACCOMMODATION 
9.USALI & BENCHMARKING - Internal reporting in hotel business, 15 ECTS 
10.TOURIST GUIDES SEMINAR 

https://www.fmtu.uniri.hr/


 

3.2. CULTURAL HERITAGE TOURISM IN PARTICULAR IN CROATIA 

3.2.1.Strengths 

According to the Croatian Tourism Development Strategy till 2020, cultural tourism, according to the 
criterion of attractiveness, was included in the potentially leading production groups of Croatian 
tourist offer. 
In national frameworks, cultural tourism has now been affirmed as the primary tourist product. It is 
not understood as one of the niche products, but as a key tourist product in forming a national 
tourist image. 
 
For Croatia, the relevant cultural tourism products defined in the Strategy include: 
- urban tourism, 
 - heritage tourism, 
- tourism events, 
- creative tourism (participation in various forms of courses and workshops), 
- religious tourism. 
 
The technical definition differs from country to country, and in Action plan for development of 
cultural tourism, 2020 it includes visits to: 
- cultural and historical sights, 
- museums and galleries, 
- music events and performances, 
- festivals, 
- sacral heritage sites, 
- creative workshops, 
- thematic routes and paths. 
 
Source: 
Action Plan for the Development of Cultural Touris, 2013-2020., dr. sc. Renata Tomljenović, dr.sc. 
Snježana Boranić Živoder 
 
3.2.2.Development potential 
Regarding the fact that today it is estimated that around 40% of all international travels include a 
component of culture, there is a need for more intensive and faster development of this product in 
order to make better use of its potential. 
Although the tourism sector encourages the development of cultural tourism from a pragmatic, 
sectoral interest, the benefits of its development are multiple and exceed the limits of tourism itself. 
Therefore, there are many reasons for the development of cultural tourism, such as valorization and 
preservation of heritage, employment, economic growth, strengthen cultural offerings, fostering 
tradition and identity development and encourage creativity. 
Spending on these trips is higher than the average, but equally important is the fact that the journey 
taking place throughout the year. 
This product is forecast for further growth as a result of the fact of opening up new markets, 
particularly the Asian markets, primarily interested in European cultural heritage. It is still expected 
to increase the significance of creativity in the creation of cultural tourism products by thinking about 
ways of presenting and allowing guests to participate and 'experience' local culture 
 
Source: 
Action Plan for the Development of Cultural Touris, 2013-2020., dr. sc. Renata Tomljenović, dr.sc. 
Snježana Boranić Živoder 
  



 

 
 
3.2.3.Challenges 

Despite the results achieved in the development of cultural tourism, we are still catching up with 

trends (eg creative tourism) and we are just making efforts to better present and interpret cultural 

resources in order to enhance the quality of the experience. In addition to the sluggish adaptation to 

trends, cultural resources are still inadequately used to form tourist offerings. Partly, they are not 

ready to visit, and partly because we have not identified and systematically valued at least the 

national and regional cultural and tourist attractions with the greatest marketing and / or 

development potential. 

Despite the efforts to strengthen co-operation and partnership for the development of cultural-

tourist products, culture of cooperation and partnership - key to the formation and management of 

cultural tourism products - is not yet sufficiently developed, especially in the cultural sector. 

Past experience in the planning of cultural tourism shows that it is crucial to establish a partnership 

of the cultural and tourist sector at the national level, where cooperation between the Ministry of 

Tourism, the Ministry of Culture and the Croatian Tourist Board is of crucial importance. The Office 

for Cultural Tourism in the Croatian Tourist Board should have been such a mechanism, but the true 

partnership of these three key institutions has not been achieved. The abolition of the Office, which 

was a good basis for the development of a strong partnership, and which they are 

Invaluable experiences for further development, there has been a gap in managing the development 

of cultural tourism. 

Furthermore, although more than 1,500 cultural and tourist sector educators have been involved in 

the education programs of the Cultural Tourism Office, it is evident that knowledge in the area of 

cultural-tourist product development is still deficient. In addition to lack of knowledge, the fact is 

still more important that the cultural and tourism sector is still unable to identify common interests 

in these initiatives, which consequently reflects on the quality of cooperation and partnership for 

cultural tourism. 

Source: 
Action Plan for the Development of Cultural Touris, 2013-2020., dr. sc. Renata Tomljenović, dr.sc. 
Snježana Boranić Živoder 
 
3.2.4.Digitalization 

Digitalization in cultural heritage tourism in Croatia is in connection with National Plan of Digitization 

of Cultural Heritage 2025, project lead by Ministry of Culture: 

development of a unified information system of digital cultural heritage of the Croatia, involvement 

of museums, archives, institutes, libraries, universities, AV sector, associations and companies. 

The Festival of Croatian Digitalization Projects, http://dfest.nsk.hr (9th edition in 2019) brings 

together representatives of the archival, library and museum community and all interested in the 

digitization of heritage and promotes digitization as a means of ensuring accessibility of cultural and 

scientific heritage, acquiring new knowledge, exploring, enriching cultural identity and expression, 

promoting cultural tourism, connecting and innovatively the use of technology in culture, science 

and education. 

  

http://dfest.nsk.hr/


 

www.Kultura.hr / The project "Croatian Cultural Heritage" is a national project of digitization of 

archives, libraries and museums. It aims to encourage the creation of new digital content, improve its 

accessibility and visibility, and promote a systematic and equal access to digitization of materials in 

cultural institutions. In the period from 2007. till 2009. there was  226 digitized collections and 79 

programs of digitization of mobile cultural heritage is done. 

Source: 

http://dfest.nsk.hr 

 

3.2.5. Share in the labour market – no statistical data available 

Statistical data are just available about attitude and consumption of tourists in Croatia, during 

summer season 2017. Research is made within 5950 tourist in 7 coastal counties. 

 

Available statistical data are from research “TOMAS – summer 2017, Attitude and consumption of 

tourists in Croatia. 

 

Main motives for visiting destinations (multiple response possible) 

passive rest and relaxation: 54,9% 

visiting natural attractions: 26,2% 

visiting cultural attractions and events: 12,3% 

Activities while staying in destination (multiple response possible) 

swimming and bathing: 78,3% 

sightseeing: 25,7% 

visiting museums and exhibitions: 14% 

 

Level of satisfaction with elements of tourism destination supply 

Scenic and natural beauty: 84,6% 

Atmosphere: 80,4% 

Quality of tourism signage for attractions: 65,2% 

Presentation of cultural heritage: 61,4% 

Variety of cultural events: 59,6% 

 

 

 

 

 

  

http://dfest.nsk.hr/


 

3.2.6. Existing qualification options and the skills provided 

general education – no education for tourism in general and  

 

vocational training 

a) high school– just through elective courses, par example in “Hotelijersko Turistička škola Zagreb”, 

for 3rd and 4th grade – 70 hours per year 

 

b)higher school education – example 1 

Provider: EDWARD BERNAYS COLLEGE, Zagreb 

Programme 1 : Experience Management in Tourism - specialist professional graduate study 

programme 

web link: http://www.bernays.hr/Home/Page/en-US?name=graduate-study-management-

experience-in-tourism 

The curriculum of the specialist professional graduate study programme is currently the only one of 

its kind in Croatia, and that it is the “profession of the future” 

degree: Upon completion of the study programme, students obtain 120 ECTS, that is, 60 ECTS per 

each academic year, as well as the professional title of Professional Specialist in Tourism (struč. spec. 

oec.).  

hours: graduate professional study programme includes a practicum for experience management 

lasting 120 hours, work placements lasting 300 hours, as well as a graduation thesis. 

costs: without public information 

 

Programme 2: Tourist Destination Management and Marketing undergraduate study programme 

web link: http://www.bernays.hr/Home/Page/en-US?name=enrollment-tourism 

degree: Upon completion of the undergraduate professional study programme, students obtain 180 

ECTS, that is, 60 ECTS per each academic year, as well as the title of Bachelor of Management in 

Tourism (bacc. oec.). 

Upon completion of the undergraduate professional study programme, students have the 

opportunity to continue their higher education in the Experience Management in Tourism graduate 

study programme, 

hours: Classes at the undergraduate level consist of theoretical lectures and exercises, a maximum 

180 hours of classes in the field, of which 120 hours are obligatory and 60 hours are elective, as well 

as work placements lasting a minimum of 210 hours. 

costs: 23,500.00 HRK 

  

http://www.bernays.hr/Home/Page/en-US?name=graduate-study-management-experience-in-tourism
http://www.bernays.hr/Home/Page/en-US?name=graduate-study-management-experience-in-tourism
http://www.bernays.hr/Home/Page/en-US?name=enrollment-tourism


 

b)higher school education – example 2 
 
Provider: University of Zagreb, Faculty of Philosophy, Department of Information and 
Communication Sciences 
 

web link: https://inf.ffzg.unizg.hr/index.php/hr/11-nastava/nastava-diplomski-studij/232-

kulturni-turizam 

 

Collegium title: Cultural tourism 

Teacher Name: Željka Miklošević 

Number of ECTS points: 3 

Language: Croatian 

Course status: mandatory - elective 

Type of course: 1 hour of lectures and 1 hour of seminars per week (1 + 1 + 0) 

Conditions for enrollment of course: no conditions 

Course objective: To find out the basic relationships between economic activity of tourism and 

museology; Understand the basic concepts of cultural tourism; at the historical level, become 

acquainted with the development of cultural tourism in the world and in Croatia; on a practical level, 

are acquainted with the existing cultural and tourist attractions, organizations and institutions 

dealing with the development of cultural tourism. 

 

c)short-term trainings – example 1 

programme: CERTIFIED INTERPRET EUROPEAN COURSE FOR INTERPRETIVE GUIDES, 

http://www.interpret-europe.net 

 

provider: different certified Interpret Europe guides in cooperation with organisation that can 

organise adult learning programmes 

number of hours: 40 hours of theoretical and practical teaching 

target groups:  

museum employees, employees in nature parks, tourist guides, enthusiasts in their town and region, 

owners of private ethnographic collections and galleries, and in general all those who have the 

opportunity to represent the cultural or natural heritage, and have some previous experience of 

guiding tourists or visitors. 

price: 500 kn (for course in organisation of Tourist Bord of Northern Podravina, September 2019., 

lecturer: Iva Silla) 

Educational programmes of Interpret Europe - that are planned to be organised in Croatia, beside the 
course interpretation of heritage for guides, that is alredy organised. 

1) interpretation planning 

2) interpretative writing 

3) training for hosts 

4) training for trainers 

  

https://inf.ffzg.unizg.hr/index.php/hr/11-nastava/nastava-diplomski-studij/232-kulturni-turizam
https://inf.ffzg.unizg.hr/index.php/hr/11-nastava/nastava-diplomski-studij/232-kulturni-turizam
http://www.interpret-europe.net/


 

 

c)short-term trainings – example 2 

programme: Introduction to storytelling 

web link: https://www.vern.hr/cjelozivotno-obrazovanje/uvod-u-storytelling/modul-uvod-u-

storytelling/ 

provider: Veleučilište Vern, https://www.vern.hrŽ 

number of hours: 8 

target group: corporate sector 

price: 1875 kn 

 

 

3.2.7. Needs of the labour market 

(based on Action plan for development of cultural tourism in Croatia by 2020.) 

 

Despite the efforts made so far in educating stakeholders for cultural tourism, there is still a gap 

between culture and tourism. Employees in culture and creative industries in the formal 

education system still do not get enough entrepreneurial, business, organizational and marketing 

knowledge, skills and competencies necessary for successful market operations, including 

business operations within tourism business. At the same time, tourism workers have good skills 

and competences in the field of (tourism) business, but they need to understand the mission and 

business processes in the field of culture. 

A modular approach is also introduced, enabling the acquisition of narrowly-specialized 

knowledge, skills and competences through a smaller volume of teaching hours, with the formal 

recognition of acquired qualifications. 

 

• Development of modular curricula for the development and interpretation of cultural 

heritage: educational programs for the development and interpretation of cultural heritage 

(measures related to the equipping of cultural and tourist attractions with tourist facilities 

with the contemporary interpretation, measures related to the development of cultural 

routes, development of regional cultural tourism products and promotion of festivals and 

events), and education of entrepreneurs in culture and tourism. 

 

• Education of employees in culture for tourism entrepreneurship: Education for raising the 

level of cultural services to visitors, education for more effective and effective marketing / 

promotion 

• Education of cultural and creative entrepreneurs for tourism: curriculum for design, 

interior design and product design for tourism and hospitality 

 

Source: 

Action Plan for the Development of Cultural Touris, 2013-2020., dr. sc. Renata Tomljenović, 

dr.sc. Snježana Boranić Živoder  

https://www.vern.hr/cjelozivotno-obrazovanje/uvod-u-storytelling/modul-uvod-u-storytelling/
https://www.vern.hr/cjelozivotno-obrazovanje/uvod-u-storytelling/modul-uvod-u-storytelling/


 

3.3. CULTURAL HERITAGE TOURISM IN PARTICULAR IN CONTINENTAL CROATIA 

For continental Croatia – we just have recent information, from 2018. about tourism in general. 

There is no specific information that are public for cultural heritage tourism in continental Croatia! 

Last available date are from 2008., that are not representing actual situation today. 

TOURIST ARRIVALS BY 
COUNTIES 

TOURIST ARRIVALS          
(in 000) 

INDEKS STRUCTURE (u %) 

CONTINENTAL COUNTIES 2017. 2018.  2018./2017. 2017. 2018.  

1. Grad Zagreb 1.286 1.400 108,9 7,4 7,5 

2. Zagrebačka 87 123 141,4 0,5 0,7 

3. Krapinsko-zagorska  142 161 113,4 0,8 0,9 

4. Međimurska 70 76 108,1 10,7 10,8 

5. Varaždinska 61 71 116,4 0,3 0,4 

6. Virovitičko-podravska 14 18 128,6 0,1 0,1 

7. Koprivničko-
križevačka 

19 20 105,3 0,1 0,1 

8. Bjelovarsko-bilogorska 23 25 108,7 0,1 0,1 

9. Sisačko-moslavačka 37 39 105,4 0,2 0,2 

10. Karlovačka 333 353 106,0 1,9 1,9 

11. Požeško-slavonska 13 16 123,1 0,1 0,1 

12. Brodsko-posavska 29 34 117,2 0,2 0,2 

13. Osječko-baranjska 92 99 107,6 0,5 0,5 

14. Vukovarsko-srijemska 89 81 91,0 0,5 0,4 

CONTINENTAL COUNTIES 4.312 4.534  22,23 23,90 

COASTAL COUNTIES 13.118 14.132  77,77 76,10 

TOTAL FOR HR 17.430 18.666 107,1 100 100 

      

TOURIST NIGHTS BY 
COUNTIES 

TOURIST ARRIVALS          
(in 000) 

INDEKS STRUCTURE (u %) 

CONTINENTAL COUNTIES 2017. 2018.  2018./2017. 2017. 2018.  

15. Grad Zagreb 2.264 2.512 111,0 2,6 2,8 

16. Zagrebačka 149 203 136,2 0,2 0,2 

17. Krapinsko-zagorska  330 362 109,7 0,4 0,4 

18. Međimurska 168 187 111,3 0,2 0,2 

19. Varaždinska 142 168 118,3 0,2 0,2 

20. Virovitičko-podravska 33 46 139,4 0,0 0,1 

21. Koprivničko-
križevačka 

39 40 102,6 0,0 0,0 

22. Bjelovarsko-bilogorska 70 80 114,3 0,1 0,1 

23. Sisačko-moslavačka 90 99 110,0 0,1 0,1 

24. Karlovačka 565 608 107,6 0,7 0,7 

25. Požeško-slavonska 31 36 116,1 0,0 0,0 

26. Brodsko-posavska 51 56 109,8 0,1 0,1 

27. Osječko-baranjska 178 195 109,6 0,2 0,2 

28. Vukovarsko-srijemska 138 132 95,7 0,2 0,1 

CONTINENTAL COUNTIES 6.265 6.742  5 5,2 

COASTAL COUNTIES 79.935 82.910  95 94,8 

TOTAL FOR HR 86.200 89.652 104,0 100 100 

Source: Ministry of tourism, Tourism in numbers – 2018. 



 

 

4. PLEASE DEFINE THE THEMATIC SCOPE OF YOUR ANALYSIS (you can focus on any field related 

to cultural heritage tourism for instance specific heritage sites or historic sites that are popular 

tourism destinations or could become one, cultural institutions, cultural or art events, customs, 

traditions, services related to cultural and heritage tourism). 

 

Thematic scope is INTANGIBLE CULTURAL HERITAGE. 

Intangible cultural heritage includes traditions or living expressions inherited from our 

ancestors and passed on to our descendants, such as oral traditions, performing arts (such as 

traditional music, dance and theatre), social practices, rituals, festive events, knowledge and 

practices concerning nature and the universe or the knowledge and skills to produce 

traditional crafts. 

 

 

 

 

 

https://ich.unesco.org/index.php?lg=en&pg=00053
https://ich.unesco.org/index.php?lg=en&pg=00054
https://ich.unesco.org/index.php?lg=en&pg=00055
https://ich.unesco.org/index.php?lg=en&pg=00056
https://ich.unesco.org/index.php?lg=en&pg=00056
https://ich.unesco.org/index.php?lg=en&pg=00057
https://ich.unesco.org/index.php?lg=en&pg=00057

